
SAY WHAT | 5 MINUTES

INSTRUCTION: You explain & demonstrate the skill.STEP 2A

Texts are organized.

Text Features are…
• Extra bits of information about the topic near and around the main text.
• Project a couple grade-appropriate examples.
• Note that they “look” different than the main text’s  

sentences/paragraphs. 
• Play up the eyeballs, visible, see connection. 
• These graphics, visuals, and extras are seen and 

read by the green Reading Voice.

Authors/Publishers choose to include text features.
• Added perks; not required.
• Text features are tools for the reader. (Don’t ignore or skip! Take advantage of them.)

Readers take advantage of text features when the author/publisher provides them. 
Text features can help the reader in 3 different ways/3 purposes.

#1 To help find or locate certain 
information. Show the magnifying 
glass icon. 

• May not want to/have time to 
read everything. Skim a long 
text or scan for something 
specific.

• Review that texts are organized.
• Show examples in print and 

digital texts. Explain when to 
use which ones and where to 
find them. 

These are used BEFORE reading the 
main text.

• The Thinking Voice 
reminds you to 
look in certain 
plans to see if 
the author/publisher gave 
you any tools to help you find 
information quickly.

#2 To help to understand or clarify author 
ideas.

• The Thinking Voice works hard, but 
the main text can still be confusing. 

• Authors often help the reader by 
stating the same information more 
simply and/or visually. 

• Show examples in print and digital 
texts in two common categories— 
informational aids & visual aids.

These are read DURING the reading of the 
main text. 

• Authors want readers to understand 
their texts. So, they expect the 
reader to use these text features to 
comprehend— the light bulb. 

• The Reading Voice and 
Thinking Voice use the 
text feature to “get” the 
ideas in the main text.

#3 To add brand new info about the topic. 
Show the “shiny new star” icon.

• Sometimes authors/publishers know 
more information, but it doesn’t “fit” 
within the main  
text. So they add it on the side. 

• Show examples in print and digital 
texts. Explain that these are always 
read after the main text. 

• Compare facts/details learned from 
the main text v. a text feature. 

• The Thinking Voice 
determines if the info is new 
& NOT in the main text. 

Readers want to learn as much as 
they can from a text.

• These text features extend the reader’s 
knowledge. 

• If a reader “skips” this text feature, he 
misses out on information that is 
ONLY mentioned here.
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#1 To help find or locate certain 
information. Show the magnifying 
glass icon. 

• May not want to/have time to 
read everything. Skim a long 
text or scan for something 
specific.

• Review that texts are organized.
• Show examples in print and 

digital texts. Explain when to 
use which ones and where to 
find them. 

These are used BEFORE reading the 
main text.

• The Thinking Voice 
reminds you to 
look in certain 
plans to see if 
the author/publisher gave 
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TEACH #2 To help to understand or clarify author 
ideas.

• The Thinking Voice works hard, but 
the main text can still be confusing. 

• Authors often help the reader by 
stating the same information more 
simply and/or visually. 

• Show examples in print and digital 
texts in two common categories— 
informational aids & visual aids.

These are read DURING the reading of the 
main text. 

• Authors want readers to understand 
their texts. So, they expect the 
reader to use these text features to 
comprehend— the light bulb. 

• The Reading Voice and 
Thinking Voice use the 
text feature to “get” 
the ideas in the main 
text.
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